Post-Debate Summary: 

French-Language Leaders’ Debate

French Leaders Debate Audience Says Dion Clear Winner

1 in 5 (20%) Viewers Say They Changed Their Mind

Public Release Date: Thursday, October 2, 2008, 6:00 AM EST

[image: image1.jpg]
Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public

opinion research. With operations in eight cities, Ipsos Reid employs more than 300 research

professionals and support staff in Canada. The company has the biggest network of telephone call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid’s Canadian marketing research and public affairs practices are staffed with seasoned research consultants with extensive industry-specific backgrounds, offering the premier suite of research vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in the country—all of which provide clients with actionable and relevant information. Ipsos Reid is an Ipsos company, a leading global survey-based market research group. To learn more, visit www.ipsos.ca
For copies of other news releases, please visit

http://www.ipsos-na.com/news/

Post-Debate Summary: 

French-Language Leaders’ Debate

French Leaders Debate Audience Says Dion Clear Winner

1 in 5 (20%) Viewers Say They Changed Their Mind
Toronto, ON -- The results of a near instantaneous Ipsos Reid/CanWest News Service survey of French-speaking Canadian voters who watched Wednesday night’s French-language leaders’ debate has revealed:

The Winner…
Liberal Leader Stephane Dion emerges as the clear winner of Wednesday’s debate with 40% of Canadian voters who viewed the French language debate saying he won, compared with 24% who feel that Bloc Leader Gilles Duceppe won, 16% who feel that Conservative Prime Minister Stephen Harper emerged victorious, 11% who feel that NDP Leader Jack Layton won, and just 1% who feel Green Leader Elizabeth May won.
Being Prime Ministerial…

Nearly four in ten (36%) found Stephane Dion (up 21 points) to be the leader who sounds and acts most like a Prime Minister, placing him ahead of Prime Minister Harper (31%, down 14 points). Gilles Duceppe was next (17%, up 4 points), followed by Jack Layton (12%, down 4 points) and Elizabeth May (1%, unchanged).
The Best Ideas and Policies…
According to 41% (up 15 points since pre-debate poll) of voters, Stephane Dion offered the best policies and ideas during the debate.  In second place was Gilles Duceppe (22%, up 6 points), followed by Jack Layton (19%, down 5 points), Stephen Harper (13%, down 9 points) and Elizabeth May (1%, down 1 point).
Likeability of the Leaders…
Jack Layton scored the best in terms of likeability with 46% of viewers (down 12 points) saying that he was the most likeable and the person they’d most like to go out for a beer or coffee with.  Next was Gilles Duceppe (18%, up 1 point), Stephan Dion (14%, up 5 points), Stephen Harper (10%, up 2 points) and finally Elizabeth May (9%, up 6 points).
Impressions of the Leaders…
Subtracting worsened impressions from improved impressions, opinions of Stephane Dion improved (net +56) the most as a result of the debate, while Jack Layton (net +48) also fared well. Gilles Duceppe (net +30) also had a solid performance, according to those who watched the debate, as did Elizabeth May (net +18).  Opinions of Stephen Harper plummeted (net -39) among those who viewed the debate.
	
	Improved
	Worsened

	Stephen Harper
	14%
	53%

	Stephane Dion
	67%
	11%

	Jack Layton
	55%
	7%

	Gilles Duceppe
	41%
	11%

	Elizabeth May
	42%
	24%


Most Visually Attractive…
One in three (33%) who viewed the debate found Jack Layton to be the most visually attractive (down 7 points), followed by Gilles Duceppe (22%, up 2 points), Stephane Dion (19%, up 13 points), Stephen Harper (15%, down 5 points), and finally Elizabeth May (5%, unchanged). 

Effect of Debate on Vote…
Overall, the effect of this debate on voters’ intentions has not been insignificant. Two in ten (20%) French-speaking Canadians who watched the debate say that they have changed their mind about who to vote for on October 14th as a result of viewing the debate. 

These are the findings of an Ipsos Reid/CanWest Global poll conducted on October 1, 2008 immediately after the French language leaders’ debate.  A total of 637 French-speaking Canadian voters who watched the leaders’ debate were surveyed via the internet, yielding results which are accurate to within ± 3.9% (19 times out of 20). The data were statistically weighted to ensure that the sample’s age, sex, regional and party support composition reflects that of the actual French-speaking voter population. The sample was drawn from a pre-recruited panel of over 12,000 voters drawn from Ipsos Reid’s internet panel.

For more election commentary, please visit our blog at:

http://election.globaltv.com/blogs.aspx
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